


Founded in 1990, Specializing in Designing, Manufacturing
and Marketing of Multimedia Entertainment, Presentation and
Digital Surveillance Products.

a Ann_ﬁél Turnover (2006) : US$ 104.9 Million
d Conéeéutive profitable years : 16 years

a Cc;ri'siécdtive profitable quarters : 63 quarters

O Employees (AVerMedia Group) : 902

vgﬁamuig/ ODM with premium value : 70% / 30%

.

iUpdated on Mar. 2007




Milton Keynes, Paris, Ruesselsheim,
London, w . France Frankfurt,
UK "a g Germany

Madrid, R
Spain - Milpitas,
Bangkok, CA

Thailand USA

Subsidiaries and Global Network of Distributors, System

Integrators, VARs, and ODMs Over 75 Countries

* Based on the evaluation by the 2006 Taiwan Superior Brand
committee, the company is awarded for its outstanding
performance and innovation in research and development,
product quality, branding strategy, and branding achievement.
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_Performance comparison 06/05/04 :
| Amount : US$ k | 2006 % 2005 2004
Net Sales 104,932 100 % 90,191 100 % 87,452 100 % N\
COGS (58,184) (55)% (49,806) (55)% (49,705) (57)%
GP 46,748 45% 40,385 45 % 37,748 43 %
Operating Expense (30,415) (29)% (26,769) (30)% (23,607) (27)%
Operating Income 16,333 16 % 13,616 15 % 14,141 16 %
Net Non-op Items 233 0% 43 0 % 513 1%
Income before Tax 16,566 16 % 13,659 15% 14,654 17 %
Income Tax 651 1% 1,137 1% (205) (0)%
Net Income 17,217 16 % 14,796 16 % 14,449 17 %
Fully Diluted EPS(NT$) 3.03 3.00 3.06 3
Sales Grew 16 % 3% 18 %
EPS Grew 1% (2)% 30 %
7¢Y2006's results are before CPA's audit 5
%Y2004 EPS are converted to “Fully Diluted” L ml

~ Balance sheet highlights

Amount : US$ k 2006 2005 2004

Cash & 54,601 41% 61,354 49 % 51,623 48% |

Equivalent

Accounts 16,920 13 % 14,757 12% 9,776 9%

Receivable

Inventory 13,573 10 % 10,867 9% 8,601 8%

L-T Investment 3,430 3% 5,277 4% 5,408 5%

Fixed Assets 28,434 21% 20,695 17 % 20,586 19 %

Total Assets 133,979 100 % 124,705 100% 107,759 100 %

Liabilities 34,788 26 % 36,765 29 % 43827 4%

Equities 99,192 74 % 87,940 71% 63,932 59%

Full consolidated base ! o 10 !
AVerMedia B
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_ . Key Financial indicators _

Debt ratio 25.96 % 29.48 %

2006 2005 2004
ROE 17.24 % 16.82 % 22.60 %
ROA 12.93 % 11.86 % 14.65 %
AR Turnover 57 days 60 days 42 days
Inventory Turnover 86 days 79 days 74 days

40.67 %

180.00 %
-141.67 Y% 160.00 %
20.00 % 140.00 %
120.00 %
15.00 % | ;
— ] e
- 80.00 %
10.00 % ] 22.60 % °
o2 e
16.52 %] [16.40 %] 40.00 %
5.00 % 13.81 % [13.07 9| L1652 % (630 16.29 %
m ol i
0.00 % 0.00 %
2002 2003 2004 2005 2006
[ ROE = Profit / Net Equity [ Profit / Sales
—/~— Assets / Net Equity ——- Assets / Net Equity
2002 2003 2004 2005 2006
Profit / Sales 13.81 % 13.97 % 16.52 % 16.40 % 16.29 %
Sales / Assets 72.52 % 90.49 % 88.66 % 72.32 % 79.37 %
Assets / Net Equity 126.92 % 141.67 % 154.29 % 141.81 % 133.35 %
ROE = Profit / Net Equity 12.71 % 17.91 % 22.60 % 16.82 %




3 Revenue evolution )
120,000
100,000 [ |CAGR :21.73% | i
80,000 | J
60,000 |
i | 47,788
20,000 f

0
2002 2003 2004 2005 2006

\ Amount : US$ k —=— Net Sales |
Amount :

US$ k 2002 2003 2004 2005 2006
Net Sales 47,788 74,200 | 87,452 | 90,191 | 104,932
Compound Annual Growth Rate : 21.73 %

13

3 R&D Expenditures 3
12,000
Silaea [CAGR : 21.89% | N
8,000 '
6,000
4,000 | 487
2,000
0 L i L L L
+G‘;‘;""(“t : 2002 2003 2004 2005 2006
Amount : US$ k 2002 2003 2004 2005 2006
R&D Expenditures | 4,487 6,392 8,448 10,310 9,903
Compound Annual Growth Rate : 21.89%
14




Amount : US$ k

j_- Top 10 Customers / Top 10 Products

Customers Top 10 Customers Products Top 10 Products
NO. 1 7,066 6.73 % Product #1 10,201 9.72 %
NO. 2 5,974 5.69 % Product #2 7,799 743 %
NO. 3 5,758 549 % Product #3 5,313 5.06 %
NO. 4 4,254 4.05 % Product #4 5,110 4.87 %
NO. 5 4,105 391 % Product #5 4,236 4.04 %
NO. 6 3,773 3.60 % Product #6 4,216 4.02 %
NO. 7 3,709 3.54 % Product #7 3,986 3.80 %
NO. 8 2,915 278 % Product #8 3,322 317 %
NO. 9 2,488 237 % Product #9 3,288 3.13 %
NO. 10 2,470 2.35% Product #10 3,152 3.00 %
Others 62,419 59.49 % Others 54,309 51.76 %
Total 104,932  100.00 % Total 104,932 :

100.00 ¢

' 2006 2nd Half Financial Results, YoY _

Amount : US$ k 2006 2nd-H 2005 2nd-H YoY ¢
Net Sales 58,429 100 % 51,826 100 % 13 %
COGS (32,068) (55)% (28,623) (55)% 12 %
GP 26,361 45 % 23,203 45 % 14 %
Operating Expense (15,049) (26)% (14,240) (27)% 6 %
Operating Income 11,311 19 % 8,963 17 % 26 %
Net Non-op Items 181 0% (28) (0)%
Income before Tax 11,492 19 % 8,934 17 % 29 %
Income Tax 313 1% 931 2%
Net Income 11,805 20 % 9,866 19 %
Fully Diluted EPS(NTS$) 1.91 2.03




" 2005~06 Quarterly Revenue/Profit -

135,000
30000
25000
| 20,000
15,000
10,000
- 5,000

i ' A Qr} . _i. QP‘ =
hmount.:usfl_( 2 ig il ‘ _EmmRevenue A Net Income ‘ dftli
Amokunt JlEL 2005-Q1 | 2005-Q2 | 2005-Q3 | 2005-Q4 | 2006-Q1 | 2006-Q2 | 2006-Q3
Revenue 21,219 17,146 22,140 29,686 22,844 23,660 29,111
Net Income 3,150 1,780 3,636 6,230 3,557 2,826

2002

2003

2004

Dividends distribution

2005

Year Cash Stock

2005 1.37 58 % 1.00 42 %
2004 1.57 55 % 1.26 45 %
2003 1.52 60 % 1.01 40 %
2002 0.79 44 % 0.99 56 %
2001 0.51 50 % 0.51 50 %




Product Portfolio

%+ Multimedia Product
- Watch TV on NB solution
- Analog TV Tuner
- Hybrid TV Tuner
- Digital TV Tuner
- Digital Home Solution (ViiV, MCE & Vista)
- External TV Tuner Box

+ Presentation Product
- Document Camera

+ Network Video Product

- Digital Video Surveillance

10
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Analog TV II- Ty &\‘ l‘

' USB 2.0 DTV solution
A58 nm

-

DVB-T
CardBus solution Express Card
VCD\DVD Player ' 505! ‘ E__u .

MiniPCI Solution Hybrid Mini card

" External marketing trend

e Multimedia Products

— Strong demand in Notebook PCs: annual demand of .
75 million sets ( less than 5% of attachment rate of
TV Tuner in Notebook PCs )

NB . DT =e==7B YoY == DT Yo¥

200,000 03
4 023
150.000
4 02
100,000 4 01s
4 01
50,000
4 oos

o]

2005 2006 2007 2008f 20091 2010f

NB 59381 | 74724 | 90.674 | 108,655 [ 127,161 | 145 852

DT 136.080 | 141,301 | 150.810 | 160,607 | 169.137 | 177.089
(e B YooY 25.8% 21.3% 19.8% 17.0% 14.7%
== DT Yo¥ 3.8% 6.7% 6.5% 5.3% 4.7%

TR 2 IDC » o8 & FESR R 8 B 4532 0 Dec. 2006
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Hybrid Mini card  DVB-T Mini card DVB-H Mini card - sl SRl

- o B TH

E ) _ 2005 sa.9s
Hybrid Mini PCI Hybrid ATSC Analog Worldwide Hybrid DVB-T DVB-T USB
Lo 10 s
1
Hybrid DVB-T . 3
Analog Worldwide
112 108

RET e,

Analog Worldwide Hybrid DVB-T

13



 Top 10 NB Market Share

# & ' Top-10 NB PC Jupg# 16 F

Rank Vendor 1Q06 2Q06 3Q06
1 HPQ 16.4% 15.7% 17.9%;
2 Dell 16.9% 18.8% 16.7%
3 Acer 10.79% 10.7% 11.6%
4 Toshiba 12.3% 11.0% 11.4%
5 Lenovo 6.904 859 7.99
6 Fujitsu-Siemens 6.59% 4.6% 490%
7 Apple 2.7% 4.49% 4.5%
8 Seny 4.8% 4.49% 3.89%
9 ASUS 2.89% 2.7% 33%
10 NEC 3.5% 3.29% 3.1%

T ARR IDC T R W dEetk B 5% > Dec. 2006
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~ Sony Desktop TV inside

RB Series - Home

LS1 Series - Home

/SUS Mobile TV Notebook Series

TV Set F_ree

._ v T it
- http llevent.asus. comIZOOGIanfuIII|nelmoblletvlengl
(a—
@ ‘ E @ @ vinside ) wateh v Commercal m
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, Aspire 9800/9810

Aspire 5650/5670 Aspire 9120

Vo o bz FE | indred Kinagedoen o 11OMT

€ Buitd by 1=l | @ Sl Acverevaber | @) Add Sollwam & Sevices ) R £ b 1 Baskel

b Wiew s Lisl

Dimension XPS 710
Select: TV TUNERS
il (DO1XP7)

errh e ettt | £3, 460, 400w
(-,)Numm

Chick uuluur Lowslarl fioel®

% Reswids iamdind T Gewnies Mes o v ders Fillns 205 i
[kl #7358 o Fimmnth ']

() Inbegrates) Analogue T tuner POl cand and Del™ MCC remote contral
Ll GHAAZ 0k ST '

7 Extornol AvoeiActie bkl IVE- 1) USH 3 I MGE 1Y Turor wih MOE
romote Conirol (adal £R452 or £2amvomh '

SHMPIS Ml OOy & Previous Component

D=0 H w2

BufluaiMu Bl Faliling Sl

Sound Card

¥ra1 e B 5554 | I ingrie o [IDMT

1
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@ Watch, Record & Enjoy TV / Video on PC

¥ -WE

@ Desktop PC Solution @ Notebook PC Solution

e

—y
-

AVerTV PVR PCI AVerTV Studio AVerTV CardBus
HW MPEG I, High-Quality TV Tuner Card ~ Notebook TV Tuner
TV Tuner Card
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Digital TV Series -
Enrich Your Digital Litestyle, Simple But Smart

Dol e R i T it W 1] (it i i gy S B sl Bt TP
PRI = CHROM BRI g Jcal; COMnOnng e ooacg Te e gracies coearrage of
R 8 b pierealiretninly fowich ome (ot v geecien [t Crinly i Ber BORS oS
G Do o gt Svwedy e Do ardion P hoor SewetlAecid peiorfy B e D6 | sere
tod et ared Deamiop POY b IR peces ol Cigeal homes: setsaee Lices grecl ecnoe. o
i b Lw Fnirremmel. wach in s vl e bad ™

3. FM 12 (el s hanbensy 1 g B s
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f_‘[_)(evadline of the digigl TV broadcast?n_gi:

Emerging digital TV broadcasting in the forthcoming years.

Area Digital TV Broadcasting Standard Deadline of
Terrestrial | Cable Satellite Analqg P
Terminated

USA ATSC Open Cable |DSS, DVB-S | 2008
Europe |[DVB-T DVB-C DVB-S 2010-2015
Japan |ISDB-T DVB-C DVB-S 2010
Taiwan |DVB-T DVB-C DVB-S 2006

Digital TV Tuner

DVB-T & ATSC
Digital Terrestrial TV Tuner Card

e Watch Digital Satellite TV on PC

7 - -

AVerTV DVB-S
Digital Satellite TV Tuner Card
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Hybrid TV Series

One Solution for All Your Multimedia
MNeeds!

Dureg P sk Ao -SgRnl biosdecitng Yanuhion
R, LS e O HoAaH solufon Y enmmy thaf Sy
o Fulure peooien. Avesiieaio's Hytema PCTY sene o
compiete inlegrEhan |0 eceys Boih e lo.ok Sgns
eTTeRngl ond anaikog TV DROQRoTH - o CFvIce withou!
vy dahcy oot Tre PR peonctics b Baden 13 ansfw
VOO SO FOF i DR Ml
BpaenCEs. A3 e Cigial pICgroms Moy Fol De sulficient
e il yous mautmasa neaal duing tha retichover
PER00, AV ieDa s HyDnd FC-IV mened, willh @ vaneky of
ki fscaivd i W el msbuticrn dor Mcrhibol aned
Copiinton PCL

MiniPCI Solution
Analog TV

\ )
- |
—

VCD\DVD Player

PCI Solution
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Microsoft Wi;dows Vista

« Microsoft will launch Windows Vista at the beginning of 2007.

+ Most significantly, Windows Vista includes all of the Windows
Media Center capabilities for turning your PC into an all-in-one
home entertainment center. Windows Media Center in
Windows Vista provides new ways for you to enjoy your music,
photos, DVD movies. and record and watch your favorite TV
shows (even HDTV).

Winclows Vista

ViR i e EA i WETER | Yol BN ¥Win XP - Wisa o

-

— »E ok L 4 >
Foniue e F NN I T PRI " Cugl Corg
- Edd Lo -

+

Santa Rosa
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Microsoft Windows Vista : N \

* AVerMedia once again keeps ahead of competitors to
obtain the approval of its TV Tuner Cards by
Microsoft for Windows Vista Premium.

* AVerMedia has developed many items for working on
Windows Vista to provide PC users the best
performance and solution for watching TV on PC.

Version Price TV Function
Windows Vista Business $ 299 (199) X
Windows Vista Enterprise not available for retail X
Windows Vista Home Premium | $ 239 (159) V
Windows Vista Home Basic $ 199 (99) X
Windows Vista Ultimate $ 399 (259) Vv

Mobile TV Market

Mobile TV Market Prediction in Millions
8C
Vd
T /
o /
AL /
2C
» / //"
o —
2006 2000 2008 2009 2010
»  Forecast by : Informa Telecoms and Media
DVE-H =0
o1V
5 i 0% = DAE
Region l.nmw.:?:..pmm B Kores. Chin
Alr Interface OFD OFDs
Codes H204 M2
Videa'Audic | MPEG-WBC) § MPECABASC)
F ¥ BMHE BhHE
Max bps Fihbps o Hibpa
Modulation COFDM COFDM
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Watch DVB-H TV Solution

Aeriledia DVEB-H solullons provide superior
reveiving abilily and allow psers o walch
DvE-H programs whether they are Indoor,
oultionr or sven on the moame,

South of Taiwan is start to

broadcast trial stage
. AVerMedia DVB-H solution is

Apsmaticaly Seugned of mound ihe K of on AS
posstoc, Ay koo 3 leakie o T-nen, 169
wicksssresen T LCD that clows you ko waich
Rl T CROQIOITE wihdetinali ip0i RGOSR 10 B8,
incioce ond oultoon. The inkegroted digial
“Fresviors™ huret [DVE<T] ondl Qnaiog uner
[PALNTIC, prowacin pou wilh P Seces i e TV
STy Ol AUTORTOA IRy fos T g
pertichove paniod

s
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AVerTV DVB-T STB5
Digital Terrestrial TV Set-top-Box

@ Watch Analog TV / Video on PC Monitor

" Portable Document Camera

@ Display 3D Objects or Documents on Projector /
Monitor / TV

AVerVision530
Digital Platform DocCam
w/Optical Zoom, Smart Focus

W b

AVerVision110 AVerVision300i AVerVision330
Gooseneck DocCam Digital Portable DocCam Digital Portable DocCam
w/Optical Zoom, Smart Focus
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DVI Output (AVerVision530/330/300i only)
~ Connect to a high-end projector for higher bandwidth and
clearer images.

e ———

USB & Card R/W Function (AVerVision530/330/330i only)
~ Easily upload and download image files to and from your computer.

Supports Color/Mono/Negative
~ Display various presentation effects.

Optiéal Zobm, Digital Zoom & Pan (AVerVision 330/ 3
Smart Auto Focus System (AVerVision 330/530 only

27



‘DocCam Potential market size

* Market of Projectors: 30% of projectors will go to
institutions every year, considering the sales data of
projectors from 2004 to 2006, it will be around 1M to
1.3M units a year as its potential market size.

Number of schools: the maximum market size can be
derived from number of schools. Take USA as an
example, there are 90,792 K-12 schools in the US with
about 48 millions students.

If we assume each school has 20 classrooms and each
classroom shall install one DocCam, the potential market
is 1.8 M units in total.

= ~ Top 10 wish list as selected by~ ~
- Americans in education field -

"’- 1. The Multimedia Classroom

LED progectans, interactive white bossds, document camergs, and other displry
technolopes are beginrung 1o change the Bace of sodays chsssoorms.
W

Technology & Learning November 2005 | 27
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“An Article about DocCam used in Seattle schooI;

Seattle Meos
TeSret | SEARCH
Tralfle | Weothia | Tow acoount Mevles | Bestonants Toeds]
[y | [a P »hdancatplmg )
ACVETCET i g Jobs - RUtDS a&%‘gmﬁ
searsh : Bl ox & Tock w wyr Saumloy, Jesnay 13, 2000 — R
e Ems 2 PritueE Homesi Rental
Local Galtingy Statsd . [
Nation | World Document camera enlarges learning —————
usinass / Tec K
Editorials | By Linkin g
opinion SEe0atio e Seslvs Fmas
Solmnists | Eary - 2005, Seam pegoed 8 9ty kewy youlding nds bor \
Sports v (B ¥ Tor svare Sl 6 WCy cine sinol
Ente_rtal?:l ent 4 ™ a9~ acha last bl dagmooms LMIVERSITY OF WASH
u':,"':;s e T e L e e o Rl EXECUT
PaciTic canwras and LCL propecicrs. SEMINA
Narthwest . 77
Magazine Corrrarsd vi> othe- 1 sirbats 1dl s B wrndds ) -
Travel ; for ol Wil W i 2rccm-oc Fod ogu o a5 vey e loorn, ﬁ?,;ﬂ:m
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z;rt‘u:‘r:‘: The 1 Siicrsgonl B0 B h = new eqilaact o SIppon Al NECOTATING
SREEEIFERAIES srha~oe Waking 3¢ sl tleatingin Seatle s:heols. mﬁso W
Photegraphy | yitpg kg 2 coou-art canerd, sndwhar -ank 137 raneEs
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"Central Monitoring System Software

Center Emap Monitor Playback

CM3000

Internet

IP cam
Analog Cam *

The AVerDiGi Central Monitoring System Software (CM3000)enables users to
access and monitor multiple DVRs simultaneously for a wide range of applications.
Features include: instant notification on DVR latest status or events, supports remote
PTZ and I/O control for alarm events, up to quad monitor outputs, full remote DVR
control, etc.

| | | | | | | | smart Viewer
Basic mode

Sensor -
Relay * . 5 16 DVRs . . * Web Viewer
e BB e SEEE
CD-RW/DVD-RW - | = " T8 TS 1000 pvrs = = = = |°Handy Viewer
POS system = \ypvm NVDVR MVDVR NVDVR = = o o o o v s s o NVDVR NVDVR NvDve nvDve - Remote Console
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Network Video Surveillance

® Advanced Features gy

= E. -Map
i E" Visualize the locations of each cameras,
- —____ sensors and relays through E-map.

b Privacy Protection
E' Exclude the private area from being recorded
or monitored.

k| Intelligent Search
| ~ Save searching time by using quick tracking
between different conditions in the marked zon

anywhere.

Handy View
~ Instantly view the image on PDA.

Network Video Surveillance

MP Series Eyes Pro Series

Windows PVRs

NV Series

AVerDiGi SASGS5AGZT6 AVerD¥Gi EB1504 MPEGHS

= Hybrid Standalone DVR = Embedded Standalone DVR with awdio
- TCHANNEL REAL TIME DHTAL WIDEQ - ADMANCID RLAL TIME MPEGY DeGITAL
RECORDER VIDED RECORDER

o TR
E.‘ \ [ —= EB 1304 Series
new

Standalone PVRs

30



Growth -D rivers

s

" Internal organization capability -

Multimedia
Product

i)

¢ )

Network Video
Product

Product
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* Core Value
— Down-to-Earth
— Value Creation
— Self- Devotion
— Service to Society

* Humanity- Self Awareness / Transcendence / Honesty
& Integrity

— Video conversion between analog and digital

— Leading technology for TV tuners in the field of
Notebook PCs

— Patents : 77 of patents being granted, 234 of patents
application in the process

— Product awards
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*MultiMedia products: Brand premium in certain
geographical areas, like Spain, Russia and East
Europe etc.

*DoCam: Distinguished as one of the first
movers with strong presence in K12.

*Education market in the U.S. with brand
recognition inherited from the glamour of previous
product lines.

 No statistic data investigating the market size of
DocCam.

— Market of Projectors: 30% of projectors will go to institutions
every year, considering the sales data of projectors from 2004 to
2006, it will be around 1M to 1.3M units a year as its potential
market size.

— Number of schools: the maximum market size can be derived
from number of schools. Take USA as an example, there are
90,792 K-12 schools in the US with about 48 millions
students. If we assume each school has 20 classrooms and each
classroom shall install one DocCam, the potential market is 1.8
M units in total.
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Q 1SO 14001 Environment Manage System
- Lead — Free Process (by the end of 2006)

Q 1S09001: 2000 Version Quality System

O OHSAS:18001

O Passed the Quality System Audit by first tier companies.

0 F Mankkn VEEIT A T DNT Nomad VERITEN

_ MBASAGIMENT SYNTEM CERTENCATE _MANAGTMINT SVNTIM CERTINEATE
S — P -]
AY rrWeslia Trotsssdagies. hs
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